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Ⅲ

Evaluation Items Max Score

1. Balance 5

2. Equivalence of Arguments 5

3. Timeliness and Social Significance 5

4. Educational Effect and Interest 5

5. Ease of Data Collection 5

6. Appropriateness of Scope 5

7. Clarity of Terms and Sentences 5

8. Policy Orientation 5

Total 40
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Evaluation Items Score

Part A: Debate Participants (Total: 40)

1. Argument Construction 15

2. Interaction 15

3. Debate Attitude 10

Part B: Moderator (Total: 30)

1. Fairness & Neutrality 10

2. Process Management 10

3. Debate Facilitation 10

Part C: Debate Process & Interaction (Total: 30)

1. Deliberation 10

2. Quality of Participation 10

3. Discourse Environment 10

Total Score 100
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.Ⅳ

System Mean Score Standard 
Deviation (Std)

MagenticOne 84.85 4.15

SelectorGroupChat 87.83 2.70

Swarm 78.83 7.40

RoundRobinGroupChat 81.37 6.93
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