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source ss df ms F Sig.

할인매력도 (A) 52.401 1 52.401 46.851 .000

제품유형(B) .047 1 .047 .042 .838

상호작용A*B 11.529 1 11.529 10.308 .001

오류 297.510 266 1.118

source ss df ms F Sig.

할인매력도 (A) 116.991 1 116.991 58.888 .000

제품유형(B) 1.770 1 1.770 .891 .346

상호작용A*B 8.884 1 8.884 4.472 .035

오류 528.455 266 1.987
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