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Abstract

Online environments often fuel the situation in which companies try to sell the products of
services at lower prices than similar products or services sold by other companies. Product type
(search vs. experience) can affect how consumers perceive and response to the discount level.
Thus, the present study investigates the influence of product type (search vs. experience) and
perceived attractiveness of discount level (low vs. high) on product attitude and purchase intention.
This study employed a 2x2 experimental design and there were a total of 270 participants actively
involved in this experiment. Overall our results showed that perceived attractiveness of discount
level influenced more positively for experience goods than search goods. Compared to search goods,
respondents who are exposed to the condition of experience goods showed more positive product
attitude and purchase intention. Implications of these results are discussed.

B keywords : Perceived discount attractiveness ; Online shopping ; Price discount ; Seach goods ; Experience goods
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