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Abstract

Procurement of development funds is a very difficult process in the Korean game industry where competition is fierce.
Recently, crowdfunding has been used as a convenient platform to attract potential investors to secure the development cost
of the game. This study explored the factors influencing the success of crowdfunding for game development projects. We
collected data on 229 game development projects in Tumblebuck, a reward—based crowdfunding site in Korea. According to
the results of the logistic regression model, the factors that have a positive effect on the success of funding are the average
compensation amount relative to the target amount, the number of SNS shares, the number of updates, and the originality
of the proposed game. Video playback time has been found to have a negative impact. Based on the results of this study,
it is expected that planning a game development project considering the variables affecting the success of crowdfunding will

help financing.

B keywords : Crowdfunding ; Logistic Regression ; Game Development Project
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